EMPLOYER BRANDING IN THE AGE OF Al

Shift from
Visibility to
Discoverability
(GEO vs SEO)
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Then vs. Now
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Search Click Website Decision

Power = Ranking
Success = Traffic
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Ask Get answer Decision

Success = Being recommended
Power = Al Summary

Optimize Your Career Site For GEO

| Build a multi-page career site with evergreen content and
strong internal linking.

| Use structured, scannable content throughout the site
(clear headings, bullet points, defined sections, and FAQs).

Apply technical optimization to improve Al discovery,
including GEO-targeted meta descriptions and Al-friendly
schema markup.

Update job descriptions to be clear, concise, and written in
direct language.

Create evergreen pages for frequently hired roles or job
families to support long-term recruitment.
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